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OVERVIEW OF RENAULT
STRUCTURE OF RENAULT (2015)BUSINESS DESCRIPTION

GROUP STRUCTURE CAPITAL OWNERSHIP

RENAULT SA

NISSAN MOTOR DAIMLER AG

RENAULT
S.A.S. DACIA

OTHER
COMPANIES

RENAULT
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MOTORS

RCI
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Renault Group
Alliance and Cooperation
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SALES BREAKDOWN (2015)
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BY BRAND BY REGION

Europe
57%Americas
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India
13%

Eurasia
13%
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INVESTMENT THESIS

No longer a French OEM, not yet 
a global one

Acceleration of the Alliance 
synergy benefits

From a cost-cutting story to 
growth story

Well on track to deliver on the 
MTP targets

Profit pool much more diversified 
than ever Attractive dividend policy
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� World’s leading French automotive brand and Europe’s #3 automotive 
brand

� Sells a range of over 30 types of passenger cars and light commercial 
vehicles under three brands: Renault, Dacia and Renault Samsung Motors

� Created an Alliance with Nissan in 1999 that was joined by Mitsubishi in 
2016; also maintains a strategic cooperation with Daimler

� Key figures in 2016:
− €51.2 million in revenues
− 3.2 million vehicles sold, a new sales record
− More than 12,000 points of sale in over 125 countries
− Top markets included France, Brazil and Germany

� Founded in 1898; over 120,000 employees worldwide

Source: H1 2016 Presentation – Sep 2016; Company press releases and presentations for FY2016 


